CRITICAL MASS: THE DESKTOP SHOWCASE VOLUME II
TEXT SUBMISSION FORM
Introduction
Welcome to Critical Mass: The Desktop Showcase Volume II. We are delighted that you've decided to join this innovative and dynamic project aimed at getting your work effectively seen. Because this initiative is large in scope, adhering to the guidelines set forth here will ensure the accuracy and proper presentation of your work.  If you have any questions, please contact Amanda Moran at criticalmass@circuitnetwork.com or at the Circuit Network offices,  (415) 863-2441.
Don't be intimidated by the guidelines. These have been formatted to give you a step-by-step working process so that our designers can provide the highest quality presentation of your work. Before you begin, we want to give you a basic understanding of the structure of the disc. When a presenter selects your name, a title page will appear which will include a photo, your logo (if you have one), a quote, a brief description of your work, your contact information, and links to your video, photo gallery and press kit information (company history, member bios, technical rider, fee schedule, etc.)  Your work will be searchable through a keyword search engine and several category listings. You will choose the keywords by which your work will be found. 

Please adhere closely to the guidelines, which have been broken down by material and media needed. We have chosen the most common and simple formats available, and this is key to our being able to provide you with high quality representation at a cost-effective price to meet our publication deadline. 

Text must be received digitally, by filling out this form and sending it to us as an email attachment to criticalmass@circuitnetwork.com, or on CD, floppy disc (Mac disc preferred; if pc, save Microsoft Word files in Microsoft Word for Mac format) in the same package you send with your video and photos. If you send a zip disc, please send a Mac zip disc. Please save the form as 'your company name text.doc' (as in 'stars of the nfl text.doc'). No paper or fax submissions will be accepted. Everything must be proof read and edited for brevity in advance. You will not be able to proof this material before it is published, so please make sure it is exactly as you want it and all information is correct before you submit it. Please label all of the materials that you send to us.   

Text should be submitted in Microsoft Word, Times 12 pt., without formatting (NO bullets, extra tabs, font size changes, underlining, or bold, etc. Capitalize the beginning of a sentence as you would normally, but no words in all caps). Names of pieces should be in quotes, not italics or caps. Use capital letters at the beginning of a sentence and line breaks only to indicate a new paragraph; no extra tabs. Notice that the form will automatically stop you from inputting more than the allotted number of words budgeted for that section. It's recommended that you edit your material beforehand to make sure it comes in under the number of words we’ve asked for. If you need to do a word count, you can do so in Microsoft Word by looking under the Tools menu, and clicking on ‘word count’. Text on disc, labeled videos, audio and photos should be sent to the following address: 

Circuit Network

2940 16th St. #110

San Francisco, CA 94103

Attn: Critical Mass

TEXT SUBMISSION FORM

CONTACT INFORMATION 

(For our use only - to correspond with you about this project)

Contact Person:
First Name:        Last Name:      
Address:
     
City:
     
State:
     
Zip:
     
Phone:
     
Fax:
     
Email:
     
Website:
     
TITLE PAGE TEXT

COMPANY NAME

As you want it published on your Artist Page - if you are known by more than one name, or the Artistic Director's name is more recognizable than the company name, please list a second name that you would like to be alphabetically indexed by  - i.e. Primary name: "La Pocha Nostra", secondary name: "Guillermo Gomez Pena".

Primary name:
     
Secondary name:
     
BOOKING OR MANAGEMENT CONTACT INFORMATION 

This should be your agent, manager, or the name of the person in charge of booking or contract negotiation for your group, if different from the above.

Company Name:
     
Contact Person:
First:         Last:      
Address:
     
City:
     
State:
     
Zip:
     
Phone:
     
Fax:
     
Email:
     
Website:
     
100 WORD INTRODUCTION TO YOUR WORK 

This should be a concise, engaging and attractive overview containing the most important elements that differentiate your work from someone else's.

Put text here
ONE SHORT ATTRIBUTED PRESS QUOTE

This will go under the photo on the title page.

Put text here
PRESS KIT SECTION

COMPANY DESCRIPTION or ARTISTIC STATEMENT 

200 words or less. This should further flesh out the above introduction, including discipline, influences, mission, etc.
Put text here
CURRENT REPERTOIRE 

400 words or less. Briefly describe pieces that are currently or will be available for touring for the coming two years.

Put text here
RESIDENCY ACTIVITIES 

400 words or less. Include Lecture Demonstrations, Workshops, Question and Answer sessions, or community outreach programs that you've developed that are available to presenters. Please present this in a general way, rather than a list of specific residencies you've already done. 

Put text here
PRESS QUOTES

4 attributed quotes (in addition to the one for the title page).

Put text here
COMPANY PERFORMANCE HISTORY 

200 words or less. Should include awards, grants, significant community recognition, and/or tours to prominent venues. If you feel this has already been covered in one of the other categories, simply put "See______________" (and add in the name of the appropriate category). Please do not use bullets or tabs. 

Put text here
COMPANY BIOS 

700 words or less. Should contain short bios for key personnel. If you are a solo artist, and feel this has already been covered in one of the other categories, simply put "See______________" (and add in the name of the appropriate category).

Put text here
TECHNICAL RIDER

Please make this brief, but informative, in a list format. It should not be considered a contractual technical rider, but should give a general overview of your technical needs. Include the following, and anything else that is relevant to the technical set-up of your work:

Minimum stage space requirements

Lighting, sound and AV requirements

Borders and legs required

Dance floor (if applicable)

General load-in requirements (i.e. time and personnel required)

Touring company size, including company technical personnel

Significant props or perishables to be supplied by presenter

Put text here
FEES

The following disclaimer will be added to the fee page in every press kit: "These are the fees as of publication time, January 2004. The range is meant to give you an idea of the artist's fees, but actual fee quotes will depend on a variety of factors including routing, gross house potential and other variables". 


Guidelines are available for establishing fees. If you need help with this, please contact the Circuit Network office.

Note that fees should not include travel costs. 


Single performance Fee:      
Fee per performance for a two to four performance block booking:      
Weekly fee (if applicable):      
Weekly fee includes how many shows?      
Available fee support (organization):      


INDEXING

SEARCH CATEGORIES 

Your work will be indexed through the categories listed below. Please choose only from the categories that best characterize your work. (You will have a chance to list your own categories in the "Key Word" section that follows).

PROFFESSION

Please choose ONE of the following categories as the primary focus of your or your group's artistic endeavor.

 FORMDROPDOWN 

DISCIPLINES

Please check as many of the following sub-discipline(s) that apply. Please note if you checked  ‘theater’ you can only check sub-disciplines under 'theater', likewise for the other three disciplines. 

Dance:

 FORMCHECKBOX 
 Aerial
 FORMCHECKBOX 
 Contemporary/Experimental
 FORMCHECKBOX 
 Hip Hop

 FORMCHECKBOX 
 Ballet
 FORMCHECKBOX 
 Dance/theatre
 FORMCHECKBOX 
 Jazz

 FORMCHECKBOX 
 Circus/New Vaudeville
 FORMCHECKBOX 
 Ethnic
 FORMCHECKBOX 
 Modern

 FORMCHECKBOX 
 Multi-media
 FORMCHECKBOX 
 Performed with live music
 FORMCHECKBOX 
 Site-specific

 FORMCHECKBOX 
 Solo
 FORMCHECKBOX 
 Tap
 FORMCHECKBOX 
 Youth/Family

Music:

 FORMCHECKBOX 
 Choral
 FORMCHECKBOX 
 Electronic
 FORMCHECKBOX 
 Film with live score

 FORMCHECKBOX 
 Folk
 FORMCHECKBOX 
 Instrumental Ensemble
 FORMCHECKBOX 
 Jazz

 FORMCHECKBOX 
 Multi-media
 FORMCHECKBOX 
 New Music/Contemporary
 FORMCHECKBOX 
 Opera

 FORMCHECKBOX 
 Rap/Hip-Hop
 FORMCHECKBOX 
 Rock/Pop/Alternative
 FORMCHECKBOX 
 Solo

 FORMCHECKBOX 
 World Music
 FORMCHECKBOX 
 Youth/Family


Theatre:

 FORMCHECKBOX 
 Circus/New Vaudeville
 FORMCHECKBOX 
 Classical
 FORMCHECKBOX 
 Comedy/Stand-up

 FORMCHECKBOX 
 Drama
 FORMCHECKBOX 
 Docudrama
 FORMCHECKBOX 
 Ethnic

 FORMCHECKBOX 
 Experimental
 FORMCHECKBOX 
 Mime/Mask
 FORMCHECKBOX 
 Musical Theatre

 FORMCHECKBOX 
 Puppetry
 FORMCHECKBOX 
 Solo
 FORMCHECKBOX 
 Spoken word/Storytelling

 FORMCHECKBOX 
 Youth/Family



Interdisciplinary:

 FORMCHECKBOX 
 Multi-Media

 FORMCHECKBOX 
 New Media (specifically includes the use of cutting edge technologies)


 FORMCHECKBOX 
 Performance Art

 FORMCHECKBOX 
 Site-Specific

 FORMCHECKBOX 
 Installations (to check this box, your work should include a visual art component that remains in the space, independent of the live performance)
Services Offered:

 FORMCHECKBOX 
 Creative Residencies (with local artists and/or students performing in your production)


 FORMCHECKBOX 
 Commissioned Projects

 FORMCHECKBOX 
 Keynote speaker


 FORMCHECKBOX 
 Lectures

 FORMCHECKBOX 
 Master classes


 FORMCHECKBOX 
 Student crits.

 FORMCHECKBOX 
 Workshops


TARGET AUDIENCE
The Target Audience category is designed to attract the attention of presenters who have a specific ethnic or cultural constituency they program for; mainstream presenters that are interested in serving a more diverse community who have a desire to broaden their audiences; and presenters that are programming thematically.

These categories, like all the subcategories listed under major headings, are there to help you differentiate your work and make this information readily available to presenters.  In selecting one of these categories you should choose criteria based on either: the majority of the members of your group are defined by one of these categories; or, you consider a majority of your audience to be defined by one of these categories. However, if you have one Native American troupe member, it wouldn't be appropriate to check that as a category, but if your work focuses primarily on issues of interest to Native Americans, though you yourself may or may not be Native American, then check it.  The connection to your choices should be clear to those who view your materials.

Predominant racial/ethnic target audience:

 FORMCHECKBOX 
 African-American
 FORMCHECKBOX 
 Asian

 FORMCHECKBOX 
 Caucasian
 FORMCHECKBOX 
 Hispanic/Latino(a)/Chicano

 FORMCHECKBOX 
 International
 FORMCHECKBOX 
 Native American/Alaskan Native

 FORMCHECKBOX 
 Pacific Islander


Disabilities:

 FORMCHECKBOX 
 Cognitive
 FORMCHECKBOX 
 Hearing

 FORMCHECKBOX 
 Mental/Psychological
 FORMCHECKBOX 
 Physical

 FORMCHECKBOX 
 Visual


Special Interest:

 FORMCHECKBOX 
 Gender
 FORMCHECKBOX 
 Female

 FORMCHECKBOX 
 Male
 FORMCHECKBOX 
 Sexual Politics

KEY WORDS

Please provide a list of key words that people could search for your work under (similar to internet search terms). You can list words that describe your target audience or the thematic content of your work. Descriptive words like 'exciting' and 'unusual' are not useful as search terms.  There is no limit to the number of key words you can list, so list a lot. The engine searches ONLY the terms you list, not the text of the entire CD. For instance, if you dance with fire, and someone searches under the word 'fire' in the keyword search, unless you've listed 'fire' in your key word list, your name will not come up. You should include:

· Your name and/or the name of your group, or any other name your work might be known by plus the names of major players in your group

· The titles of significant pieces you've done 

· Influences to your work, specific instruments you might use, and cultural themes

· A re-listing of all of the disciplines you checked above

Put text here
DEADLINES

1st Deadline for Contract & Payment:
July 15, 2003



Materials Due:

August 15, 2003 

2nd Deadline for Contract & Payment: 
September 15, 2003


Materials Due:




October 15, 2003

Anything received after October 15th, will not be guaranteed space on the disc, but will be considered on a time and space available basis. If your material is used, there will be an additional  $50.00 late fee for anything received after October 15th.

Please see the “Materials Submission Guidelines” for instruction on preparation of your logo, photos and video.

